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Venus Jewel JCK Las Vegas Challenge Raises $25,000 for JFC

Venus Jewel, one of India’s leading diamond manufacturers will be partnering with Jewelers for Children
(JFC) to raise awareness and funds for the charity during the forthcoming JCK, Las Vegas show.

Venus announced that, in order to communicate its website capabilities, it will be launching an “online
challenge”.

Explaining how this would translate into funds, Venus said that for every person who takes the Venus
online challenge at Booth No. B53017, a donation will be made to JFC. Therefore, the more industry
members that take the challenge, the more money will be raised for the charity.

“We are happy to support JFC’s mission which is also something we hold close to our family values and
corporate philosophy; to provide and support children, the real future of every country,” said Rajesh
Shah, Partner, Venus Jewel. “Though we are a global organisation, we wanted to do something locally in
the United States which will have a very large impact for a very well worthy cause which we found in the

JFC. Our family has focused on CSR activities in India and now, with this charity we are thrilled to be
working with a group that really makes a difference in the US and internationally.”

Commented David Rocha, JFC Executive Director: “We are honoured that Venus Jewel has chosen to
partner with Jewelers for Children as they showcase their company and website capabilities to the U.S.
retail market. Their focus on social responsibility and history of supporting causes, is clearly tied in with
our mission and their support will help us reach even more children in the year ahead.”
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